Abstract
Introduction
An SHG is a group of about 20 people from a homogenous class, who came tighter for addressing their common problems. They are encouraged to make voluntary thrift on a regular basis. They use this padded resource to make small interest bearing loans to their members. The process helps them imbibe the essentials of financial intermediation including prioritization of needs, setting terms and conditions accounts keeping. This gradually builds financial discipline in all of them. They also loan to handle resource, of a size that is much beyond individual, capacities of any of them. The SHG members begin to appreciate the resources that are limited and have a cost -once the groups shows this mature financial behavior, banks are encouraged to make the accumulated savings of the SHG. The bank loans are given without any collateral and at market interest rates. The groups continue to decide the terms of loans to their own members. Since the group's own accumulated savings are part and parcel the aggregate loans made by the groups to their members, peer pressure ensures timely repayments.
SHGS in Tamilnadu -An Overview
Women Below poverty Line (BPL) are the target group of Mathi. Increasingly the focus is on the poorest and the most disadvantaged, specially the scheduled casts and scheduled tribes.
There 
Research Methodology
Research methodology refers to the various sequential steps adopted by a researcher in studying the problem with certain objectives in mind. In this chapter, the plan, structure, strategy, tools and samples of the investigation have been discussed. In the process of conducting such an important study, the researcher has followed the following methodology to collect the necessary data and to analyze and to draw useful inference.
Objective
• To study the socio -demographic background of respondents.
• To study the sources that help in marketing.
Research Design
Research design is the conceptual framework within which the research is conducted. It is a tentative plan or blue print for the collection, measurement and analysis of data. It undergoes modifications, as they study progresses. The research design used for the study is the descriptive design.
A descriptive study is undertaken to portray accurately the characteristics of a particular group or situation. It deals with studying the attitudes and views of people regarding certain things or issues. This design is used in this study to describe the marketing ability of the self -help group women.
Sample Frame
Sample Frame is taken out of the universe. It is also known as a source list. This list should be comprehensive, correct, reliable and appropriate. The sample frame for this study will constitute the self -help group members involved in business.
Area of the Study
Sivagangai District is an administrative district of Tamil Nadu state in southern India. 
Sampling Technique
Sampling allows us to study a manageable number of people from the large group to drive inferences that are likely to be applicable to all the people of the large group. For this study, the researcher employed the simple Random Sampling Method. Simple Random Sampling refers to the sampling Technique in which each and every item or each possible sample combination in the whole population has an equal and independence change of being included in the sample.
Sample Size
Sample size refers to the number of items to be selected from the sample frame to constitute a sample. The sample size for this study is 50 self help group, each group selected one member to collect the information. 
Tool For Data Collection
The researcher used the interview schedule as the toll for data collection. The researcher interviewed the respondent's and filled the interview schedule accordingly. The interview schedule was prepared keeping the objectives of the study in mind.
Source of Data
The researcher used the interview schedule for the collection of primary data. For the secondary sources information, the researcher had access to various books, publications, articles, reports, newspapers and internet.
Data Collection
Collection of data from 50 respondents was carried out January 2017 and March 2018.
Analysis of Data
The collected has been systematically analyzed. The information collected has been presented in simple tables with interpretations and the researchers own accompanying inferences. These were further supported by charts and diagrams wherever necessary.
Limitations

•
Filling each of other interview schedule consumer time.
The researcher had to wait till the respondents finished off their works or meetings.
Analysis and Interpretation of the Data
This chapter contains the analysis and interpretation of the collected data. After the collection of data, the researcher coded the data and processed the data with statistical analysis. This data is presented in tabular forms with the researcher's comments following it. It is inferred from the above table that 64% of the respondents are members of the self help group and these members have involved more on business when compared to the animators and representative. 16% percent of the respondents are animators who have involved in the business as well as in motivation the members to carry out the business well, their main work is to see that the group is functioning well and the main accesses to the bank is carried out by them. Whereas the remaining percentage of the respondents are the representative I and II, who normally do the work like maintaining the accounts and other information.
Chart -1
Suggestion
•
The self -help group members should be given training in the production of the goods.
• They can also be made to undergo Entrepreneur Development Programme training.
• An experienced person can be appointed to inspect their group progress and give suggestion to their business.
The Non Government Organisation and government can open stalls to exhibit their products.
The members can be taught about the marketing skills and the professional way to carry out the business.
More number of trainings can be given in a year to the members.
Conclusion
Through this research it has been concluded that, the self -help group women find difficulty, in marketing their products due to lack of training, particularly in marketing and they also find difficulty in identifying the retailers for their product. To over come all this hurdles proper training can be provided to them, twice in a year by the NGO as well as the Government.
